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“I began wearing hats as a young lawyer 
because it helped me to establish my 
professional identity. Before that, whenever 
I was at a meeting, someone would ask me 
to get coffee.” Bella Abzug  

Introduction  

As well as providing visual recognition, 
organisations and individuals want to project 
certain values that are core to their brand and their 
potential customers. A corporate identity – 
logotype, type selection, colour scheme, usage and 
so on – is the fundamental visual statement for the 
brand.  

The aim of this project is to encourage you to  

• explore creative corporate branding 	
• develop knowledge and skills appropriate 

to graphic design within corporate identity 
and branding 	

• develop and refine your time management 
skills 	

Below, you will find a list of words which 
are to be used as company names, and a 
list of company descriptions. Choose a 
name and a description to pair together. 	

Names 	

Kindred / Jam / Baffle / Parallel / Knife and Fork / 
Crux / Metaphor / Radius / Critical Mass / Jumble / 
Magnetic North 	

Descriptions  

• Supplier of organic fruit and vegetables to the 
restaurant trade 
• Manufacturer of equipment for outdoor adventure 
sports 
• Structural engineers 
• Mobile phone company 
• Renewable energy supplier 
• Translation and interpreting service  

Brief  

Stage 1: Research, back story and brand values  

You only have a very brief description of what your 
company does so you need to flesh this out with 
research and a ‘back story’ to help you get started 
and give you a greater depth of understanding of 
what your client does. Research the market that 
this client would exist in and have a look at their 
potential competitors. Your ‘back story’ can be 
entirely invented but make a few notes on what you 
decide. Is it a long-established family company, a 
new start- up, a one-man band or a large company 
employing hundreds of people? Is it local or 
international etc...? Who is their target audience? 
What is their USP? Your next task is to consider 
your client’s likely brand values – do they want to 
project themselves as being trustworthy, efficient, 
energetic, youthful, dynamic, traditional, high-tech, 
friendly, approachable, etc...the possibilities are 
endless, but select and record a ‘top four’ list to 
work with for your client.  

Stage 2: Ideas generation  

Your aim is to create a visual identity that has 
empathy with the brand values but also shows 
appropriate visual distinctiveness. Try out a number 
of alternative ideas or approaches, regularly 
reviewing progress and making judgements as to 
which ideas to take forward.  

Your identity has to work across a range of media – 
screen-based (RGB) and in print (CMYK and 
Pantone), in colour and black & white – so don’t try 
to design logos on their own; instead, apply and 
test your ideas by visualising them applied in 
appropriate formats e.g. business cards or 
letterheads or a web page design or a shop fascia.  

Stage 3: Design development  

Refine your chosen designs on layout paper and 
screen by considering colour, typography, form, 
relative scale, background colours, textures, etc. 
Remember the necessity of visual identities to work 
at a variety of sizes and across a range of media. 
Throughout this process, use your list of brand 
values as a checklist to see if you are hitting the 
right targets with your designs.  

Deliverables  

For the re-assessment you will need to present the 
following items:  

•	A visual identity scheme made up of its various 
component parts: logo, strapline? typographic 
choices, colour scheme  

•	Your identity applied to a business card and 
letterhead  



•	Your identity scheme applied to a website 
homepage (this doesn’t have to work but is simply 
a mock-up)  

•	Your identity applied in at least two more contexts 
applicable to the client, eg. If they were a courier, 
this could be van livery and the uniform of the 
drivers.  

 
 
Learning Outcomes 

1. ENQUIRE: Use diverse methods of enquiry to 
access appropriate information/source material 

 
2. INCUBATE: Understand how to incubate, 
nourish and evaluate ideas/concepts in order to 
expand them into completed design solutions. 

 
3. PROCESS: Produce work that examines 
technical process in an appropriate and creative 
manner. 

 
4. PRESENT: Demonstrate an ability to meet the 
creative demands of the brief through informed 
decision-making and effective presentation. 

 
 
 
	



 


